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It’s a nascent market, but there’s no denying
its potential. Exec examines the difficulties facing
businesses entering the rising world of mobile gambling

Written by Sam Wright

With the Olympics on its
} way to Beijing, everyone has
been clamouring to reassess
the impact that a rapidly growing Asia
could have — socially, culturally, and of
course economically. The unspoken
worry is that it will eclipse the West,
and in one area — mobile gambling —
this has proved correct. It is estimated
that the Asia-Pacific makes up 39
percent of the market, compared to
Europe’s 37 percent.

But so what? After all, mobile
gambling — which can take place on

any portable device such as a mobile
phone or PDA — has often been seen
as the poorer cousin to the controver-
sial world of online gambling.
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Yet there are some that are banking
that this won't be the case for long,
and enough of them at that to ensure
that some heavyweight figures are
being thrown about regarding its
potential. Jupiter Research has been
just one of the analysts to put the
value of the global market at around
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