THEFUTURE J WHATSHOT

It's time to dust off that crystal ball and take a look into the future. We caught up
with some key figures at Mobile World Congress to see what they have in store for

us in 2008...

Mobile content

“The: mobile entartainment market is currently
waorth about 20 billon Euros, and it's quickdy
evolving. s evabving into a giobal market
and growing as the mobie population gows.
It's becoming normial for people ta listen to
music and interact with social networks on
their mobies. There are two waves of mabile
entertanment currently happenng; there's
the development of mobile content 1.0 into
the emerging markets which includes what
we in the developed markets consider 1o be
oid, This ncludes monaphonic ringtones,
simple graphics, single-player games into
courtries such as the US, Mexico and India,
wher people are begnning to realse the web
potential of their handsets. For developed
markets, most notably the UK, taly and Latin
Amernica, we are seeing the development of
web 2.0 services, and the integration with
mabile and PC based Internet. 3G and mobike:
broadband have allowed us to develop digital
mabile stores created specifically for mobile,
partnenng up with 02 and Oranoe, plus socal
networking sendces such as Fashion Fix (see
p17) which allow vou to use web senices

on moiile and an PC. It's about designing
senices and content for specific groups of
people.”

Handsets

“We are not going to produce a rubbish towch
prane. Thers are a ot of “me toos' out there.
It takes a lot to make a fouch screen device
work property and we're not going 1o put

a product in the market until we ane ready.
You can expect things from us this year
but not until it's ight. A the moment,

the expenence an devices like the LG
Viewty s not that great and ussrs don't
want to sacnfice ease of texting and
typing.”

Simon Ainslie, UK Managing

Director, Nokia.

“This year LG will tighten our focus on
creating products basad on insight from

our customers. Our customers said that
advanced features and muliimedia capabilities
are important, but aase of use = even mome
important. Our nesw phones with touch
technology not onby meet, but excead our
customers’ nesads.,

The adaptability of touchscreens makes them
a crucial element n creating more Mituitive
user interfaoes. We see touchscreens as a

growing trend in the mobie ndustng.
Scolt Ahn, President and CEQ, LG Mobile

“There are stil going to be peopie who want
normal handsats with normal keypads, even
though touch is growing, because touch
screen handsets ook shdish. | can understand
why Samsung hasn't chosen a touch screen
device as a big flagship device becauss not
everybDody wants to use a touch screen, We
want 10 keep a balance befween function and
design without making it oo complicated to
use.

Camera functionaities on devices are

them to reach in December 2008 by the

end of Jaruary. If wou look at how Nokia

has developed its music stare that is now
competing with iTunes, you can ses how
much mobile content is evobang. One of the
mast mportant factors in this s overcoming
barmiers such as payment and platiorms. Few
people woukd put their credit cand details
mto a mobie site, 30 we are developing new
ways of payments. Our OnCash senvice
means peogle can pay cash o play games
on their phaones. We ame curmently working
with Ladbrokes on this and hope to see it
later in the year. The other barrier is platforms,

Theidea of SatNav on your phone
willemergein2008 and 2009

becoming more mportant and you'll see
Samsung push those boundanes beyond the
fve-megapixal mark.”

Amne-Sophis Frenove, Head of
Marketing for Carphone Warehouse and
Distrubution, Samsung Mobile

Gaming

“Lire sl mobike content, the gaming industry
is rapicly growing. In fact. one of our biggest
clients reachad the target we expected

There are two ways this wil develop. The

first is commercigisng Java platforms, and
the sacond = integrating it into web-based
platforms such as Ax and Android, With

the introduction of better equipped and mara
user-fmandy handsets, this wil hopefuity
happen in 2009 after three years of research.”
Matti Zinder, Head of Spin3

Navigation
“The way we can see the PND market
growing is the integration with networking by
connacting devices with operators, whather
this ks through your existing mobile device or
bry adding a SIM card for data transfer. The
idea of addng softwars to existing handssts
is @8 much slower growing market, but this wil
s8e an explosion n the next year. Pecple
who use their mobie phone for navigation
are different to those that use a PND.
They have different requirements. They
gt want to walk throwgh the park or
use public ransport. This new case of
navigation wil see the mtroduction of
more incation-based senices, such as
a garmne where you can chase cats and
animals arcund the area you're in. As we
begn to se2e more devices with megrated
GPS many have been Bunched at Mobie
Wiorld Congress), that ame cheaper to buy
and 1o use with new data packages, we
wil see more people using them. Networnks
and rmanuiacturers are giving us the buiding
blocks, and we will certanly see the idea of
SatMav on vour phone emerge during 2008
and 2008."
Franck Gaget, European Marketing
Director, Naviaqg



